
THE CONCEPT

Thank you for taking the time to view 
this document. As some of you will be 
aware, The Square Shopping Centre
is planned for a major overhaul in the 
next 12 months. 2021 will see the 
commencement of a full 
refurbishment of The Mall, delivering 
high quality retail units, flexible use 
office space at 1st floor level, along
with attractive public realm and street 
scape works aimed at creating a 
vibrant town centre environment. 
 

It was very important for us to not 
just ignore the past, but to be 
influenced by it. Both in terms of 
the area where the centre was 
situated but by the original 
architecture and general look and 
feel of the Square.

As part of this work we have 
decided to change the name of 
The Shopping Centre. In 1971 when the 
centre was built it was originally named 
Six Acre Centre, primarily due it’s 
location on six acres of land! It was 
rebranded in early 2000 as ‘The 
Square’ and for the past 20 years the 
brand for the centre has largely 
remained untouched.

We felt it was now time to modernise 
the branding, to change the logo and 
perhaps most importantly to give 
The Square a new name.

Something we always felt important to 
this decision was creating something 
unique to Sale. The Square as a name 
could be in any area, in any part of the 
UK. We wanted to change that.  



With thanks to Michael Riley and Alan Morrison for their 
historical reference and advice.

Early maps of the area show  largely 
agricultural fields where the shopping 
centre now sits. It is our understanding 
from historical research that a lot of 
this land belonged to the Heywood 
Family. A hard working, farming family 
from Sale. 

When the railway came to the town in 
the mid 1800’s a lot of the land was 
sold off to create a more residential 
area with lots of large houses.
 
The Heywood family had a young son 
called Stanley. We believe the road, 
which we now know as The Mall, (and 
which was on these maps known as 
Stanley Grove) was named after the 
son who sadly passed away at a fairly 
young age. 

We believe it is now time to 
remember history fondly. 

To allow the shopping centre 
in Sale to have a name that belongs
to the people of the area. 

No longer a generic name which 
could be used by anyone, anywhere. 

We feel it’s time to lose common words 
such as Precinct, Mall and Square and 
to replace them with a name which 
truly reflects the location of the centre 
and allows us to have an address we 
are proud of. Therefore we have given 
the Square a new name, from now on it 
will be known as:

STANLEY SQUARE

THE CONCEPT

Our research led us 
to a fairly famous resident of 
Stanley Grove.

An artist named Charles 
Ernest Cundall born in 1890 
and died in 1971. Charles lived 
with his Mother at No 7 Stanley 
Grove.

He became a famous artist 
with work in the Tate and 
National Portrait gallery. 

As part of the rebrand we took 
reference from some of his 
early stage studies of people, 
often in black and white. We 
wanted to modernise these to 
form part of the overall brand 
of the Stanley Square.





THE BRAND

The new logo has been created 
with the original street as it’s main 
concept.

The design team who worked on
the rebrand spent 12 months working 
in the centre and noticed the flow of 
people moving in and out of the square 
on a regular basis. It’s the people who 
come down what we now know as 
Stanley Grove who create the 
shopping centre. People are at the 
heart of it. 

A.
The logo shape overall makes
up the shape of a square.

B.
It has been created using an equal amount
of square shapes. 

C.
It has been designed to allow for the inclusion
of imagery. 

D.
To allow for the words to ‘frame’ the area. 

The space between the word 
STANLEY and SQUARE is an 
opportunity to be imaginatively 
completed by the public’s vision of 
what they want the centre to be. 

It has been designed to allow for 
this space to be filled with illustration, 
photography, colour, imagery 
and texture. 

The new logo has been created from 
16 individual squares which creates 
one overall square shape.

The typeface used takes its 
reference from traditional 
signwriting often used on shop 
frontage.

A series of graphics
have been created which 
also take reference from 
the golden age of the 
shopping high-street.

It is important for us 
to create a brand that 
puts community at the 
heart of it. 



FROM SKIN 
CARE TO
CHILD CARE.
#STANLEYSQ
 

FROM OFFICE
SUPPLIES
TO AN ACTUAL
OFFICE.
#STANLEYSQ
 

NEW CYCLE
SHOP NOW
OPEN
#STANLEYSQ



OVER TIME WE WANT STANLEY 
SQUARE NOT TO BE JUST A 
SHOPPING CENTRE BUT TO BE A 
DESTINATION FOR PEOPLE.

THIS IS YOUR STANLEY SQUARE.

WE’D LOVE TO HEAR FROM YOU 
AND HOW YOU FEEL ABOUT THE 
NEW NAME/BRAND. WHY NOT 
SHARE YOUR COMMENTS ON 
SOCIAL MEDIA BY FOLLOWING:

@STANLEYSQUARESALE

THE HEART
OF SALE

Thanks to StudioDBD for 
their work on the branding of 
Stanley Square and Michael 
Riley for his knowledge in 
regards to Sale.


